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The National Association of REALTORS® (NAR) is a leader in the dialogue on 

real estate sustainability among real estate agents, brokers, trade associations, 

and consumers. Identifying the growth of sustainability in real estate, the 

REALTOR® Sustainability program conducts outreach to members, trade 

associations, and agencies to raise awareness and engagement in NAR 

sustainability efforts. The program coordinates association benefits and 

resources for its members. It also introduces corporate social responsibility and 

triple bottom line concepts into NARõs decision-making practices, allowing NAR 

to educate and support sustainability in real estate through environmental, social, 

and economic contexts.

· Vision Statement: REALTORS® thrive in a culture of sustainability that 

promotes viability, resiliency, and resource efficiency.

· Member Mission: Provide leadership and strategies on topics of 

sustainability that benefit members, REALTOR® associations, and 

communities.

To find out more, visit www.nar.realtor/sustainability.
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In February 2018, NAR surveyed its members pertaining to sustainability issues 

facing the industry. The findings are as follows:

Residential Highlights:

· Forty percent of respondents reported their MLS has green data fields, and 

respondents typically used the green data fields to promote green features 

and energy information.

· Seventy-one percent said energy efficiency promotion in listings was very or 

somewhat valuable. 

· Sixty-one percent of respondents found clients were at least somewhat 

interested in sustainability.

· Forty percent of homes with green certifications spent neither more or less 

time on market.

· Eighty percent of respondents said properties with solar panels were available 

in their market. Thirty-nine percent said properties with solar panels 

increased the perceived property value.

· The home features clients listed as very important to their agent or broker 

included a comfortable living space, proximity to frequently visited places, and 

windows, doors, and siding.

· Eleven percent of brokerage firms had experience working with residential 

building repurposing. 

Residential Executive 

Summary
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Multiple Listing Service
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· Forty percent of respondents reported that their Multiple Listing Service(MLS) 

had green data fields, compared to 15 percent that did not have green data fields.  

· Among respondents who did have MLS green data fields, 37 percent used them to 

promote green features, 27 percent to promote energy information, and 16 

percent to promote green certifications.
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Note: Respondents were permitted to select as many responses as they felt applicable.

The percentage distribution may therefore sum to more than 100 percent.



Value of Energy Efficiency 

Promotion in Listings
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· A majority of agents and brokers (71 percent) said that energy efficiency 

promotion in listings was very or somewhat valuable. 
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Solar Panels
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· A majority of agents and brokers (80 percent) said that properties with solar 
panels were available in their market. 

· Thirty-nine percent said properties with solar panels increased the perceived 
property value, compared to 32 percent that said they had no effect.
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Perceived Time on Market with Solar Panels

· Forty-three percent of agents and brokers said that the time on market was 

neither longer or shorter for properties with solar panels.  Thirty-three percent 

believed the difference of time on market due to the solar panels was unclear. 

Perceived Time on Market 

with Solar Panels
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Wind Farms
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Wind Farms Perceived Effect on Property Value

· Thirteen percent of respondents said that wind farms were available in their 
market.

· Nine percent said wind farms increased the perceived property value, compared 
to 34 percent that said they had no effect.
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Tiny Homes
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· Twenty-three percent of brokers said that tiny homes were available in their 

market, compared to 61 percent that reported tiny homes were not yet available. 

Tiny homes are defined in the survey as homes that are 600 square feet or less.
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Time on Market ðHomes 

with Green Certifications
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· Forty percent of respondents said that they believed homes with green 

certifications, such as LEED, Energy Star, or NGBS, spent neither more or less time 

on market.

· Six percent of respondents said they believed homes with green certifications 

spent a little less or much less time on the market.
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